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“Ready for 'new' B2B?”

By PETER G. W. KEEN

This was a simple straightforward article about how B2B will function in the future and the different areas that will have an impact.  It also briefly mentioned how B2B has impacted company’s sales gains and cost reductions.  It mentions how the “next generation” of B2B will encompass trading exchanges, value networks, the international market (which it doesn’t fully today because of a lack of technical infrastructure), wireless and real-time messaging to name a few.  It went on to say, however, that not many companies could achieve these B2B benefits due to a lack of technology in place.  The article was good and brief, but to the point.

Rating: 4.0
